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Promotion Plan for ISOtune Business
	The number of American families owning guns has increased by 71%, accounting for more than 265 million since 1994 (Yablon, 2016). Both men and women possess guns with the number of men having guns being higher than the number of women. Most men are found to engage in shoot gun activities as compared to women. In the U.S., shooting ranges is a $1 billion business with 4.5% annual growth, attracting more than 20 million visitors in the 70,000 ranges available (McCathy, Becket & Glenza, 2017; Yablon, 2016).  As much as sports shooting offers citizens with an outdoor recreation activity and opportunity to use guns in the shooting, it has a detrimental effect on the health of the gun shooters due to noise it produces that may damage their ears (Yablon, 2016). The ISOtunes earphones are, therefore, a useful product for these shooting lovers to aid them to minimise the noise effects. This paper offers a marketing plan for the Noise Isolation Earphone from ISOtune, which helps in protecting the gun shooters from the noise pollution. 
Digital marketing plan for ISOtune’s Noise Isolation Earphone
	Most of the consumers for the Noise Isolation Earphones are men from 19 years old, who visit shooting ranges as their main recreation center (Horowitz, 2017). Being a country with 32% gun ownership in households, shooting range offer individuals opportunities to exercise shooting and perform simulated hunting (Yablon, 2016). The main marketing channel for noise isolation earphones are:
Social media - is one of the best distribution channels that ISOtunes can use. With more than 240 million U.S. citizens, and 69% of adults using Face book, Instagram, Twitter, and Instagram, advertisement on these platforms is very effective (Pewinterest.org, 2016). It should include videos and pictorial representations that are attractive and eye-catching to draw more clicks from the targeted customers. Pictorial presentations of the Noise Isolation Earphones should be posted on the different platforms to facilitate the number of customers attracted. The posting of the product on the different platform should be in different time zones, and the company can post its product on the social media pages of these shooting ranges to connect with customers. The audience should be continually engaged and observed, with constant feedbacks to consumers for their inquiries and concerns. A budget of $1,200 will help create accounts on these platforms and creating contents for users. 
Email - When a customer visits a website, tends to like the product, and even downloads an e-book about the product, the company sends an email with a lot of information concerning the product. Email marketing will help inform customers more about the product, though requires some moderation. A budget of $1,000 will enable the company meets this objective, with an inbuilt automatic email system on the company website.
Referral traffic/affiliate marketing – generating traffic from other websites to the company website will help increase sales and subscriptions. Websites and blogs dealing with technological products, and websites owned by the shooting ranges could be important areas to advertise the product and connect with this niche market. The company can set aside $10,000 for paying these websites and blogs in exchange for a large pool of potential clients. The company can distribute products to customers through e-commerce ordering system from the company website, which will help in meeting the needs of many customers.  
	These strategies will help the company market its product to its potential consumers and expand its client base. Accompanying the product with style, usability, health message, and versatility is imperative, meaning clients will get value for money. These strategies will also help the company operate on a low budget in terms of advertisement yet generate high incomes. Constant engagement of customers helps spread word of mouth about the products, while product campaigns in shooting ranges will help earn customer trust.
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